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MexxayHapoaHas MeagnKo-hapMaLieBTM4YecKkas KoMnaHmsa «OpraHoH» npeacTaBieHa 6onee yem B 140 CTPAHAX MUPA
M pacronaraeT WraTtoM ms 6osee yem 9000 crieymnanmcToB. KOMNaHWsa BUAUT CBOEU Lie/blo YiyHlUeHne 340p0BbS
YKEHLUMH 1 nMeeT B noptgesnie 6onee 60 /1eKAPCTBEHHbIX MPenapaToB A5 PA3HbIX TepaneBTuyeckux obnacrer. Ha
POCCUICKOM pbIHKe «OpPraHOH» MPeacTaB/eHa ¢ aHBapsi 2022 roaa.

Mbl paboTaeM, YTO6bI MPEAOCTABUTD KEHLUMHAM, Y1EHAM UX CEME U X OKPYIKEHUIO BO3MOXXHOCTb Bbi60pA
JIEKAPCTBEHHbIX MPErapaToB, HAMNPABAEHHbIX HO JIeHEHME LLUNPOKOro CreKTpa 3a60/1eBAHM M COCTOSHUIA. HaLwu
nopTgesib NpenapaTos npeacTas/ieH 3 OCHOBHbIMY HAMPABAEHWSIMU: KeHCKoe 340p0oBbe, PecrvpaTopHas MeanLmHa
un Teparnus 6o7u.

Brand & Customer Manager

Position Overview Brand & Customer Manager (BCM) responsible for developing, monitoring
and innovatively refining in country marketing activities and strategies for certain products to
increase market penetration and profitability. To do this, he/she ensures country alignment with
global and regional brand strategy and planning. Analysis market trends and develop product

positioning and growth strategy.

Specific responsibilities include:

Lead development of annual strategic and monthly operational brand planning in-
country, considering in-depth understanding of customer and patient needs, the market
environment (including competitive intelligence), resource availability and strategy and
planning standards

Leads development, execution, refining marketing plans to meet sales and share results,
optimizing available resources

Analyze key competitors’ performance and marketplace and identify key measures to
assess plan performance at the market, segment, and customer levels, considering key
drivers of customer and consumer behavior

Establish and maintain strong working relationships with key customers and top opinion
leaders. Identify and lead execution of key opinion leaders’ development program, in
support of in-country brand planning

Ensure cross functional work with strategy and planning Brand team, Sales &
Commercial, Medical Affairs department, purchasing and finance departments, key
opinion leaders

Actively take part in developing and implementing the Portfolio Selling concept

Qualifications, Skills & Experience:

University degree

Successful working experience of no less than 3 years in marketing
Thorough understanding of product life cycle

Excellent communications skills

Initiative, strategic thinking and creative problem-solving approach
Excellent analytical and planning skills

Advanced English
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